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Becoming more J
sustainable
across Europe

Whether you're a Fujitsu customer, a potential employee,
or would just like to know a little more about us, we're
pleased to welcome you into our world.

Improving environmental impact is high on our agenda.
At Fujitsu, we believe that sustainability requires more
than simply good intentions. That's why we're taking
positive actions, both to transform our own organisation
and to support our customers across Europe.
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Fujitsu Europe incorporates
Net Zero targets as part of
our business strategy.
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Across Europe, environmentally
efficient Fujitsu offices are
creating modern, flexible,
sustainable workspaces for

our people.

Since 2017 we have reduced
the total footprint of our HQ
buildings across Europe by 53%.
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To date over 600 Fujitsu
European colleagues have
joined the global Climate Fresk
movement by attending a
workshop to learn more about
the cause and effects of
Climate Change.
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Spanish pharmaceutical
company Bidafarma, has
optimized distribution from
warehouse to pharmacy. Fujitsu
created an algorithm that
automatically calculates the
most sustainable delivery
route, reducing costs and fuel
emissions by 25%.
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Fujitsu collects Scope 3 data

from key suppliers in 7 3
countries, enabling us to report S
on our Supply Chain emissions
and collaborate with our
suppliers on reducing our




Fujitsu is included in both the
FTSE4Good and the UN Global
Compact 100 listings, in
recognition of our worldwide
commitment to environmental
and social practices.
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Fujitsu’s Track and Trust service,
ensures end-to-end
transparency and traceability,
helping Botanical Water
Technologies' aim of providing
100 million of the world’'s most
disadvantaged communities
access to safe drinking water
by 2025.
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Our asset lifecycle approach
ensures that old IT devices are
routinely cleaned, re-built and
repurposed. Where a device
can't be re-used, we recycle
the components instead.
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Overall, nearly 80% of the
energy Fujitsu consumes
across Europe is renewable,
with six countries already
achieving 100%.




Working with the German
municipality of Barsbuttel, Fujitsu
collated and analysed data from
local schools to improve energy
footprint and lower costs, whilst
optimizing learning conditions
for students.
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Fujitsu has been recognised in
the Dow Jones Sustainability
Index every year since its
inception in 1999.
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By implementing DocuSign,
we've removed the need to
print, scan, mail and store
documents; saving over 17
million sheets of paper to date,
as well as trees, water, CO2
and waste.
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Using Fujitsu Blockchain

AB InBev, the Belgian brewer
of Leffe, now have full
transparency of its barrels’
supply chain from farm to
glass, having optimized its
barley harvesting time.




Since 2018, we have reduced our
carbon footprint, in terms of
electricity, heating and company
car fuel usage, by 78%,
equivalent to planting 50,000
trees or the annual carbon
footprint of over 2,000 people.
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Fujitsu has achieved
Europe-wide ISO 14001
status, the internationally
recognized certification
standard for environmental
management systems.
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Fujitsu is proud to partner with
the Finnish city of Lahti,
European Green Capital 2021
by facilitating innovation S _
workshops on recycling for M B L v
citizens and for the local s W Il S el e Wood &
hospital.
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Fujitsu hosted a Sustainability
Week in November 2023 which
saw 2,500 European colleagues
participate across 20 sessions
to learn more about what we
are doing internally and with
our customers.
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Supporting Centrica, a leading
UK energy supplier to reduce
their scope 3 emissions by
measuring, reducing and
offsetting the carbon footprint
of the services we deliver. To
date over 430 tonnes of CO2
has been compensated since
2019.
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Our UK team is working with ICE
AquaSmart on a project to
replace cleaning products with
aqueous ozone. By combining air
and water it creates a solution 30
times more powerful than bleach
— removing delivery miles,
chemicals and single-use plastics.
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Our customer Tex.tracer wanted
to create a radically different
fashion ecosystem by providing
transparency in the supply chain.
Using Fujitsu Blockchain brands,
retailers and consumers can now
track their garment's supply
chain journey via a QR code.



o)
FUJITSU

In support of World Clean-Up

Day 2023, our team in Portugal
collected over 28kg of waste
including 14kg of plastic, 11kg
of wet wipes and 2,500
cigarette stubs.




Fujitsu has been included in the
Carbon Disclosure Project (CDP)
A-List for climate change for the
past seven years.
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Fujitsu supports Sweden's
Forestry Research Institute
Skogforsk, to automate their
driverless machines using 5G;
enabling a single driver to
operate multiple machines,
helping to improve safety and
save energy.




Working with Arbeit fur
Menschen mit Behinderung,
the Fujitsu team in Germany is
recycling redundant IT to
create new employment
opportunities for people with
disabilities.
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Our eight Fujitsu beehives,
housing over 300,000 bees,
produce almost 100kg of
honey annually.
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Charting a course
for change

As you can see, Fuijitsu is taking positive actions, both
to transform our own organisation but also supporting
our customers.

Research conducted by Fujitsu in conjunction with the
FT shows that the urgency of Sustainability
Transformation is front of mind for executives all
around the world.

Our SX survey reveals that a pioneering group of
organizations are using data-centric collaboration to
deliver net positive outcomes while also creating new
value for their businesses. A T

Read the report to see how your organization can oee
become a Change Maker



https://activate.fujitsu/en/insight/sx-survey-2024
https://activate.fujitsu/en/insight/sx-survey-2024

