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Fujitsu Laboratories Advanced Technology Symposium (FLATS) 2019: 

Around 400 people gathered in Santa Clara, Calif., for a full day of presentations and panels centered on data 
security and the need to balance user and regulatory requirements around privacy with expectations around rich 

online experiences leading to deep discussions about ethics, transparency and trust. Hosted by Fujitsu Laboratories 
and attended by more engineers than entrepreneurs, the event surprisingly stayed focused on applying technology 
for societal good, to build ecosystems of trust, and to protect consumers’ data and privacy. Fujitsu Labs showed off 

its ground-breaking technological advancements and innovations in an exhibit hall but kept main-stage 
conversation rooted in the application of technology in a messy and uncertain world.  

 
Strike a balance between the utilization of data and the protection of data 
Opening the event, Hiroshi Tsuda, head of Security Laboratory at Fujitsu Labs, set the tone by acknowledging that 
every enterprise and consumer must understand the balance between the utilization and efficiency of data and 
the associated privacy and protection. Other speakers and panelists at the symposium echoed that theme of 
balance, each taking a different spin on how balance could be achieved and, most importantly, who bears the 
responsibility for striking and maintaining balance, as well as remediating any negative consequences caused by 
mistakes. Mr. Tsuda also presented the results of the Fujitsu Global Digital Transformation Survey Report, available 
for download from Fujitsu corporate website, which is a survey of 900 business leaders in 9 countries to 
understand their progress in digital transformation and to clarify how business leaders around the world perceive 
trust. 
 
Delivering the Fujitsu Keynote, CEO of Fujitsu Labs Hirotaka Hara explained that the company’s long-standing 
slogan, “Reliability and Creativity” had been replaced with “Digital Trust and Co-Creation.” For Fujitsu, “digital 
trust” includes pushing for social acceptance of AI, which requires IT services vendors and technology companies 
to create “explainable AI” to overcome current reluctance among many companies and individuals to fully accept 
judgments made by algorithms, rather than humans. In TBR’s view, Fujitsu’s expressed appreciation of the 
challenges in AI adoption comes as a welcome relief from the hype heard from other IT services and software 
vendors. Further, the updated slogan reflects a clear evolution from basic reliability of technology and systems to 
more essential and compelling trust, while the shift from creativity to cocreation moves the conversation from 
Fujitsu acting alone in R&D to interacting with clients, creating together. 
 
Advancing the trust theme, Hara explained that Fujitsu Laboratories “ensures digital trust through technologies, to 
include a wide range of solutions, ideas and competencies, such as smart contracts, authentication, compliance, 
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data traceability management and cybersecurity — all with trust at the center.” Multiple IT services vendors and 
consultancies throughout 2019 have centered events, presentations and use cases around trust, but few have 
described the ecosystem and diverse elements as comprehensively as Fujitsu. And few have been as direct and 
succinct as Fujitsu, which stated, “Digital trust is the foundation to achieving digital transformation.”  
 
In TBR’s June 2019 Digital Transformation Insights Report: Voice of the Customer, we quoted the CEO of a global 
healthcare company on trust and the various roles IT services vendors and their clients must play. Echoing Fujitsu’s 
sentiments around trust, that CEO said, “Responsibility needs to be an integral part of the overall business and 
technology landscape for any company, and I strongly suspect that we will see a resurgence of some of the other 
traditional roles and technology.” In all, Fujitsu, through Hara’s remarks and comments made throughout the day, 
demonstrated a grounded, hype-free understanding that the challenges of digital transformation do not come 
from the technologies, but from the ecosystem and the people. And the initial steps to transformation depend on 
digital trust. 
 
One example of the ecosystem challenge to digital transformation is the lack of a market-based solution developed 
by cybersecurity risk insurance providers that addresses the full complexity of cybersecurity. One guest speaker, 
Daniel Weitzner from MIT, asserted that insurance companies cannot adequately evaluate cyber risk, largely 
because no one has definitively measured the ROI of the wide variety of approaches to providing cybersecurity. 
One easily understandable roadblock to measuring ROI on cyber is that most companies remain unwilling to 
disclose how much they are paying for cybersecurity. Expounding on this, the speaker said technology at large 
continues to lag behind what society needs from it. He cited the European Union’s General Data Protection 
Regulation (GDPR) mandated “right of erasure,” more commonly known as a “right to be forgotten,” and said, “No 
one knows what [the right] means in practice.” 
 
Companies cannot make meaningful privacy commitments if developers do not have the tools or capabilities to 
enact the right to erasure. On a list of unsolved problems related to privacy policies, the speaker included 
“legitimate interest,” “right to be informed,” “right to portability” and “right to respect for context,” along with six 
other unresolved issues. As a result, cybersecurity technology has not yet caught up to privacy policy, partly 
because the ecosystem remains fragmented and uncertain. The reality that GDPR essentially mandates that 
anyone processing any personal data must be aware of every step, every risk and every use — implying massive 
cost and complexity — brought the discussion around again to how technology and services vendors can promote 
digital trust.  
 

Advancing trust with leading edge technologies 
FLATS included 12 exhibits showcasing Fujitsu Labs’ works in progress, divided into three separate areas: AI, 
blockchain, and security/privacy. Among the solutions, Time-locked Encryption for Blockchain and Edge-
accelerated AI for Collaborative Sensing of Connected/Autonomous Vehicles stood out, partly for their immediate 
applicability to current business challenges. The first solution offers an application of blockchain technology is an 
auction-type process, greatly expanding transparency without breaching the privacy and secrecy around bids 
necessary to make some auctions work. For TBR, this combination of efficiency and usage of data and privacy and 
protection of data perfectly echoed the overall theme of the symposium. According to Fujitsu Labs, the solution 
remains in testing in the U.S. and Japan, and the company has been discussing pilot deployments with clients. 
Edge-accelerated AI can be used to ensure data privacy in connected/autonomous features. Edge-accelerated AI 
has an immediate application in connected/autonomous vehicles while maintaining a focus on ensuring data 
privacy. As connected cars bump up against security and privacy regulatory environments, such as GDPR, 
accelerating object detection and recognition could become legally troublesome if privacy is not properly assured. 
This solution, in TBR’s view, advances trust while leveraging leading edge technologies, again the motivating theme 
behind the symposium and many of the exhibits.  
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Based on discussions TBR had with Fujitsu exhibitors and others, exhibitions on digital identity and data sharing 
also generated considerable interest among the symposium attendees, partly because the solutions derive their 
value from being part of a larger ecosystem. Fujitsu’s IDYX platform has been designed to allow a secure exchange 
of personal information between companies, at the individual’s discretion and control. While immediately 
applicable for individuals doing business with or employed by multiple companies, the solution could also facilitate 
collaborative services across multiple companies with the individual’s permission. The company’s Virtuora DX 
utilizes a blockchain solution to facilitate secure exchange of permissioned data across multiple companies and 
allows for visualization of the relationships, enhancing the participants’ ability to generate new services. Fujitsu 
described deploying this through a consortium led by a municipal government, working with transportation 
companies, utilities and retail industry advocates, to improve the city’s functioning on behalf of citizens and 
visitors, partly by creating a shared data foundation for developing new services. Both solutions depend on the 
secure exchange of information, and Fujitsu envisioned the deployment to be aimed at facilitating new business 
models and opportunities for building digital trust. 
 
One final exhibition worth noting: Fujitsu’s Privacy Risk Assessment Technology solution, which echoed main-stage 
discussions around balancing privacy risks and data utilization. The solution essentially develops a risk-based 
cost/benefit analysis across a database, weighing every entry against criteria such as personal identifiers, 
reasonable use, and usefulness when anonymized. Clients — the initial proof of concept is with a city in Japan — 
will be better able to make decisions concerning the risks inherent in their databases and the policies needed to 
mitigate against those risks. 
 

TBR perspective: Fujitsu is strong on technology, stronger on trust and balance  
Toward the end of the symposium, one of the guest speakers, Doc Searls who is author of a bestseller titled 
“Intention Economy”, said “when human beings model trust, they model it on other human beings as to us the 
most trusted things are people, those we know and those we respect including academic experts and technical 
experts” a comment that neatly captured how the event, while geared toward technology, centered on the human 
and societal consequence of the application of emerging tech and the ethics and business impacts generated by 
balancing privacy and utilization. At the broadest level, the onstage presentations and panels assumed certain 
truths about the capabilities and potential of advanced technologies. Rather than debate the intricacies of 
blockchain or various means of protecting data — issues discussed in detail at the exhibitions — the symposium 
speakers and panelists explored how technology continues to fall short of expectations and societal needs, while 
constantly creating challenges for policy makers and ethical quandaries for companies providing data-backed 
services. Coming from a technology-centric company and as presented by the company’s Laboratories, which are 
developing leading-edge technology, this emphasis on issues like trust, balance and ecosystem partnering could 
have been misplaced, at best, and hollow, at worst. Instead, the discussions displayed the degree to which Fujitsu’s 
approach to clients and the market reflects its commitments around technology and trust. The ideals embodied in 
the old slogan — “Reliability and Creativity” — continued to animate the presentations by Fujitsu scientists and 
technologists, even as they pivoted to the new imperatives around digital trust and cocreation.  
 
In 2019 TBR’s research around digital transformation, IT services and consulting has revealed three core elements 
to the emerging 2020 services market: data-centricity, enhanced partnering and talent-first business models. On 
the first, FLATS provided wide-ranging and still highly detailed examinations of the issues confronting companies in 
the data business. From regulatory concerns to customer expectations to challenges cleansing, exploiting and 
sharing data, the company gave clear indications it has embraced its role as a provider of digital trust, as a place 
where clients can believe their data will be honored and respected, while also being used to its greatest potential. 
Fujitsu showed that it values the way data is shared, with the right permissions through the proper channels for 
the right purpose with its intended use. On partnering, Fujitsu’s guest speakers highlighted the range of expertise 
the company draws from as it works through the R&D of advanced technologies. Among the speakers and 
panelists were professors, research directors, CEOs, a government specialist, a lawyer and an analyst. The 
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attendees TBR spoke with included entrepreneurs, major technology company professionals, students and startup 
executives. While not entirely indicative of Fujitsu’s larger alliance strategy, the event itself provided a useful 
snapshot of the company’s appreciation for the emerging challenges in partnering across the digital 
transformation ecosystem. Lastly, TBR’s discussions at the event and in subsequent briefings indicate the company 
continues to invest in the talent needed to expand its client base, develop new technologies and offerings, and 
maintain its role as a trusted partner.  
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