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Approach with Offerings Applying Practical Wisdom to Resolve Customer
Issues
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Abstract

Along with the progress of digital innovation, the scope of utilization of ICT in business
has expanded from the conventional focus of information systems departments to operations
departments. This change requires Fujitsu’s sales representatives to approach an operations
department (line of business: LoB) of customer, with which they are less well-acquainted. At
the same time, there are also survey results showing that the average customer completes
60% of the purchase decision-making process before engaging with a sales representative, as
customers in recent years are collecting information about products and services for themselves
through the Internet and events. Given this background, Fujitsu is practicing digital marketing
for the purpose of creating new business opportunities with LoB customers. In practicing this
digital marketing, we have carried out promotion in units of offering in order to match various
customer needs with Fujitsu’s products and services. While an increasing number of customers
are practicing digital marketing, we provide our practical wisdom as proposal models to resolve
customer issues. This paper describes the practice of digital marketing within Fujitsu and an
approach for developing the practical wisdom acquired in the process into valuable offerings
for customers.
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(1) CEB Marketing Leadership Council : The Digital
Evolution in B2B Marketing, 2012.
https://www.cebglobal.com/content/dam/cebglobal/
us/EN/best-practices-decision-support/
marketing-communications/pdfs/
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