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Data-Driven Marketing to Accelerate Decision Making
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Abstract

Consumer purchasing behavior is undergoing a drastic change due to the diffusion of
smart devices. Companies are hurrying to introduce marketing tools to improve customer
satisfaction by responding to changes in consumer purchasing behavior. However, in some
cases, instead of bringing about positive effects, the introduction of marketing tools has caused
customer satisfaction to decrease. Fujitsu offers FUJITSU Intelligent Data Service Domo
(hereafter, Domo), a platform capable of supporting the design of a company’s marketing-
related indicators and centralized management of data for various tools. Domo facilitates the
achievement of data-driven marketing that accelerates corporate decision-making based on
data. At one customer site, the introduction of Domo has made it possible to run plan-do-check-
act (PDCA) cycles several times the number before its introduction, more than doubling the
number of reliable customers. This paper describes the confusion caused by the introduction
of marketing tools without setting up clear objectives and Fujitsu’s solution that solves this
problem together with a case example of its application.
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2EXM

(1) E=438 : FUJITSU Intelligent Data Service Domo
(F—%).
http://lwww.fujitsu.com/jp/solutions/business-
technology/intelligent-data-services/
digitalmarketing/solutions/domo/

(2) Bain & Company : Closing the delivery gap.
http://www2.bain.com/bainweb/pdfs/cms/hotTopics/
closingdeliverygap.pdf

(3) ORACLE : Global Insights on Succeeding in the
Customer Experience Era.

http://www.oracle.com/us/global-cx-study-
2240276.pdf
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