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Strategic BtoB Marketing Evolving from Perspective of Total Optimization
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Abstract

With the progress of digitalization, digital contact points have gained importance in the
purchasing decision-making process, and an increasing number of BtoB companies are working
on digital marketing. However, few companies share target customers and the purpose of
marketing beyond organizational borders and take comprehensive marketing measures
to produce results. Consequently, many companies face their measures end up as specific
cases of optimization and struggle to link the sales and marketing departments. For these
companies, Fujitsu provides FUJITSU Intelligent Data Service Marketo (hereafter, Marketo),
a cloud-based marketing automation platform that supports consulting to maximize the effect
of digital marketing in BtoB, increased loyalty of existing customers (trust in and attachment
to companies), and efficient acquisition of new customers. This paper describes consulting to
formulate measures effective for BtoB digital marketing and an example of the application of
marketing automation by employing Marketo.
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