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Human Centric Marketing for Customer-Driven Innovation of Corporate
Marketing Activities
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Abstract

With the widespread use of mobile devices, consumer behavior is changing dramatically.
Corporate marketing activities are forced to respond to these changes, but are not necessarily
successful. Fujitsu believes that customer-driven marketing is critical in responding to changes
in consumer behavior, and that plans for that purpose must be formulated and implemented in
an integrated manner. To achieve this, Fujitsu proposes FUJITSU Digital Marketing Platform
CX360 (hereafter, CX360), which consists of specialists, solutions, and an ecosystem. This
is at the core of various digital marketing solutions provided by Fujitsu. CX360 has helped
innovate customers’ marketing activities as a partner by improving the conversion rate of
digital ad delivery to about 2.5 times that of conventional methods and achieving about six
times the contract rate for equipment sales, for example. This paper presents human-centric
marketing—customer-driven marketing essential for future corporate activities—and Fujitsu’s
CX360 for its realization.
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https://www.starbucks.com/about-us/company-information
http://www2.bain.com/bainweb/pdfs/cms/hotTopics/closingdeliverygap.pdf
https://www.crma-j.org/pdf/bp2015.pdf
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