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Consumer Behavior DNA for Realizing Flexible Digital Marketing
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Abstract

Conventionally, consumer behavior analysis at the core of digital marketing was
based on customer journeys (processes from the recognition to the purchase of products
and/or services by consumers) set by marketers, and evaluations according to their
similarity was a mainstream method. However, the excessive focus on detailed
descriptions of the types of customers has made the technique inadequate for deducing
measures directly leading to specific business goals and results. Fujitsu thinks that
the processes of digital marketing can be made more efficient. Accordingly, we have
made use of the knowledge of conventional consumer behavior analysis and developed
“‘consumer behavior DNA,” an algorithm that allows for the identification of marketing
measures directly linked with consumer engagement (retention of consumers). This
enables business-to-customer (B-to-C) companies to automate analysis that realizes
identification of more effective sales promotion targets. This paper outlines consumer
behavior DNA and presents examples of their application in marketing. It also
describes the implementation of consumer behavior DNA for different industries by
utilizing artificial intelligence (Al) as a future outlook.
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