5. Cautionary Note Regarding Assumptions of a Going Concern

There are none.

6. Segment Information

1. Segment Overview

Fujitsu’s reportable business segments consist of components of the Fujitsu Group for which discrete financial
information is available and whose operating results are regularly reviewed by the Group ’ s executive
decision-making body to make decisions about resource allocation to the segments and assess their performance.

In the field of information and communication technology (ICT), while delivering a wide variety of services, the
Group offers comprehensive solutions, from the development, manufacturing, and sales, to the maintenance and
operations of cutting-edge, high-performance and high-quality products, and electronic devices that support
services. The Group's business is organized into three reportable segments—Technology Solutions, Ubiquitous
Solutions, and Device Solutions—based on the Group's managerial structure, characteristics of the products and
services, and the similarities of the sales market within each operating segment. Managerial structure and product
and service classification in each reportable segment are as follows.

(1) Technology Solutions

Fujitsu has a composite business management structure, organized along business lines, with categories of
services enabling global strategic proposals, cost management and other business management operations so as
customers the optimum products, software and services in an integrated format. This matrix structure is also
along customer lines, categorized into five regions, consisting of Japan, EMEIA (Europe, Middle East, India, and
Americas, Asia, and Oceania.

This reportable segment consists of Solutions/Systems Integration, which are services for the construction of
information and communication systems, Infrastructure Services, which are primarily outsourcing
and maintenance services, System Products, which covers mainly the servers and storage systems that
comprise ICT platforms, and Network Products, which are used to build communications infrastructure,
such as mobile phone base stations and optical transmission systems.

(2) Ubiquitous Solutions

The segment is organized into independent business management units along product lines and includes the sales
departments.

This reportable segment contains ubiquitous terminals — including personal computers and mobile phones,
as well as car audio and navigation systems, mobile communication equipment, and automotive electronic
equipment—that collect various information and knowledge generated from the behavioral patterns of people
and organizations needed to achieve the Group’s vision of a “Human Centric Intelligent Society” (a society that
enjoys the benefits of the value generated by ICT without requiring anyone to be conscious of the
technological complexities involved).

(3) Device Solutions
The segment is organized by product in independent business management units which include the respective
sales departments and contains cutting-edge technologies, including LSI devices used in digital home
appliances, automobiles, mobile phones and servers, as well as electronic components, such as semiconductor
packages and batteries.

Profit figures for the operating segments are presented on the basis of operating profit, but because
corporate expenses are managed on the basis of the entire Fujitsu Group, they are not allocated
to the operating segments. In addition, because Fujitsu Group financings (including financial income and
expenses) and income from investments accounted for using the equity method are also managed on the
basis of the entire Fujitsu Group, they are not allocated to the operating segments.

Intersegment transactions are based on an arm length’s price.
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