
Fujitsu and Society
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For Our Customers
“Customer-centric” Management

With Our Employees
Creating a Working Environment that Allows
Employees to Make the Most of Their Abilities

For Our Shareholders
Enhancing Information Disclosure and Communication

With Our Business Partners
Socially Responsible Procurement Activities

With Local and International Communities
Contributing as a Corporate Citizen
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To earn the trust and satisfy the expectations of our stakeholders
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