
We are distributing our Group’s original environmental surveys to 

our business partners and checking the status of their activities 

for reducing CO2 emissions. For business partners who have not 

reached stage 2 activities (the implementation of CO2 reduction 

and limitation activities with numerical targets), we provide our 

own check lists featuring easily actionable case studies as 

opportunities for partners to start implementing activities.

In addition, we have compiled a leaflet that we supply as a 

guide for activities. The leaflet contains information on topics 

from how companies can proceed with regard 

to global warming issues to reference 

information on publicly disclosed activities.

Moreover, we confirmed changes in 

CO2 emission reduction activities for 

business partners surveyed in the previous 

fiscal year and encouraged them to 

continue those activities.

In FY 2014, the second year of the Fujitsu Group Environment 

Action Plan (Stage VII), we set a target to strive for a 100% 

implementation ratio achieved ahead of schedule, given the results 

of our target achievements in the plan’s first year. We managed 

to achieve this 100% ratio thanks to persistent encouragement 

and patient explanations resulting in cooperation from partners 

who were facing difficulties implementing these activities.

We are striving for early achievement of our targets ahead of 

year’s end in FY 2015, the final year of the Fujitsu Group 

Environment Action Plan (Stage VII), by encouraging business 

partners that are now part of the Plan and by endeavoring to 

reach a 100% Stage 2 compliance ratio. 

On top of this, we are discussing and formulating green 

procurement initiatives for the Environment Action Plan 

(Stage VIII).

The reduction of CO2 emissions through society-wide energy 

saving has become a critical theme for global warming 

prevention. Fujitsu Group believes that it is necessary to work 

toward CO2 reductions in-house, as well as along its entire value 

chain, which is why we advocate measures to reduce or limit the 

CO2 emissions of our business partners.

From FY 2013, we are expanding the scope of these 

measures to business partners beyond component suppliers to 

include other areas such as construction, facilities, 

maintenance, and software. Specifically, we are surveying the 

status of business partners’ activities for CO2 emissions 

reduction and offering support and appeals for extra efforts to 

business partners that do not meet standards set by our Group. 

Going forward, we intend to leverage the green procurement 

expertise of the Fujitsu Group to work with our business 

partners to drive forward initiatives and contribute to 

decreasing the environmental burden of society overall.
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(Achieved ahead of schedule̶the target was the end of FY 2015.)

Stage 1
Activity announcement
(declaration of 
commitment)

The stage when the significance of reducing/
limiting CO2 is understood and a declaration of 
commitment is made as a company.

Stage 2
Activity implementation

The stage when initiatives are implemented, each 
with fixed numerical targets, policies, or plans.

Stage 3
Activity expansion

The stage when activities are expanded from 
inside to outside the company (such as support for 
the upstream supply chain or cooperative efforts 
to review approaches with external organizations). 
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