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Looking Back on the First Half of 
Fiscal 2014
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Revenue

Operating
profit

(Billion Yen)
2QFY2014

Technology
Solutions

Ubiquitous Solutions

Device Solutions

System
Platforms

Services

Other/Elimination 
and Corporate

Total

* Comparison with earnings projections announced July 30, 2014

Change vs.
2Q FY2013

1H FY2014
Change vs.
1H FY2013

Change vs.
July 2014

projections*

648.5

35.2

135.5

4.0

245.0

0.9

145.1

6.6

-50.1

-21.8

1,124.1

24.9

+16.8

-5.5

-18.1

-15.5

-17.7

+12.5

-13.9

-6.2

+4.7

-1.1

-16.1

48.4

263.1

2.3

513.9

0.96

280.4

9.9

-93.6

-38.0

32.2

+42.4

-9.0

-13.2

-15.0

+35.2

+38.2

-24.0

-10.0

+0.9

-2.1

+1.8

+41.22,192.8-28.1

1,229.0

+7.2

+42.8

Fiscal 2014 First Half Overview
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Full-Year Earnings Projections for Fiscal 2014
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*Figures for FY2011-2012 presented in accordance with Japanese accounting standards
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Growth Strategy:
Expanding into New Business Areas
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Framework for Growth Strategy

1. Expand ICT usage 
areas for enterprises

2. Expand into new ICT 
usage areas

3. Expand business
areas globally

Social innovation

Business innovation

Modernization of existing 
business systems
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Examples of Initiatives in Business Innovation Field

ÂTransforming business front lines through use of Big Data
ÂFocusing on ICT usages that can directly contribute to customersõ 

sales and profit

ÅOmni-channel utilization

ÅSocial media analytics

ÅO2O (Online to Offline)

Marketing innovation Work style innovation Manufacturing innovation

ÅFrontline use of smart devices

ÅBYOD (Bring your own device)

ÅIntegration of communication 
platforms

ÅVirtual reality simulations

Å3D printing

ÅBig Data utilization in 
production lines
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