
The Fujitsu group’s Pledge to Customers
brand Promise

Inherent to this pledge is our commitment to 
society and customers that we will work with 

them to bring about a prosperous future.

FUJITSU LIMITED ANNUAL REPoRT 2011

Embodying the concept of dialogue with customers, the 
shape of the brand’s graphic design originates from the “F” in 
Fujitsu’s logo. It also makes an excellent bookmark.

Fujitsu expresses its deepest 
sympathies to those affected by 
the Great east japan  earthquake 
that struck on march 11, 2011, 
and hopes for their return to 
normal life as quickly as possible.

In the wake of the disaster, the Fujitsu Group chose 

to dedicate itself to supporting the restoration of 

social infrastructure. In parallel with recovery of its 

own damaged production sites, the Group sought 

to assist in getting lives and businesses in the 

affected area back to normal as quickly as pos-

sible. The Group has therefore worked to restore 

customers’ ICT systems, offered free of charge a 

special cloud computing support program, pro-

vided PCs to evacuation centers, and presented 

monetary donations. Intrinsic to the Fujitsu brand 

promise “shaping tomorrow with you” is a commit-

ment to work with society and customers to bring 

about a prosperous future. To this end, the entire 

Fujitsu Group is concentrating its collective ener-

gies to quickly achieve recovery in the aftermath of 

this tragic disaster, and to leverage ICT to aid in 

the creation of a new Japan.
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Fujitsu’s Pledge to Customers:

The Significance of Our Brand Promise
A brand promise expresses the value a company delivers to its customers. 

The Fujitsu Group’s brand promise, “shaping tomorrow with you,” articulates 

the importance Fujitsu places on working with its customers to contribute to 

their success, building long-term partnerships, and harnessing the power of 

information and communication technology to enable people to expand 

their possibilities.

The Fujitsu Group today consists of 535 consolidated group companies 

employing approximately 170,000 people who operate in over 100 coun-

tries around the world. Fujitsu seeks to further differentiate itself as an 

attractive partner to its customers through each employee’s endeavors to 

make the promise of “shaping tomorrow with you” a reality in every aspect 

of Fujitsu’s businesses.

Fujitsu will strive to strengthen its brand worldwide as it transforms into 

a truly global company.
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