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Towards our purpose of making the world 
more sustainable by building trust in society 
through innovation.
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Fujitsu acknowledges First Nations 
Custodians of Country and recognises 
their continuing connection to land, sea, 
culture, and community. We pay our 
respects to Elders past and present.
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F ½ù äúÉČÒÎäÈóĭ ĉČÿěÎ Ėÿ ĉČÒĐÒúĖ >ěïäĖĐě ěĐĖČ½óä½ ½úÎ ÿĖÒ½Čÿ½ ZÒħ ´Ò½ó½úÎƽĐ lÒĐĉÿúĐäÈóÒ *ěĐäúÒĐĐ
Report for FY24 (1 April 2024 ƭ 31 March 2025).

This past year was a true testament to the vision that we share at Fujitsu ƭ to work collaboratively with our 
partners, our customers and our people to co -create a more prosperous digital future for all. This report is 
the product of the time and effort of our people, who live our purpose, to make the world more 
sustainable by building trust in society through innovation, every  day. This report is also the first to feature 
photographs from all over Oceania provided by our people.

Weƽre an organisation thaĖƽĐ ÉÿùùäĖĖÒÎ Ėÿ ĐěĐĖ½äú½ÈóÒ ½úÎ ČÒĐĉÿúĐäÈóÒ ÝČÿħĖâ, and we will continue to 
drive ambitious change across our three impact pillars of people, planet and prosperity. 

This year, we have seen a 25% increase in our people volunteering their time to support their local 
communities. This includes volunteering through our community partner programs such as mentoring 
with the Australian Business and Community Network (ABCN) and the Graeme Dingle Foundation, under 
ħâäÉâ ħÒƽĦÒ ĐěĉĉÿČĖÒÎ ùÿČÒ Ėâ½ú łńĿ ĐĖěÎÒúĖĐ ĖâäĐ ĭÒ½ČƔ

We strongly support greater transparency and sustainable business practices, and we welcome the 
introduction of upcoming mandatory climate -related financial disclosures. In FY24, we prioritised 
strengthening our environmental sustainability governance to enhance strategic leadership oversight and 
drive education and implementation of key initiatives across our operations and supply chain. 

We are a people -focused business  where our people's individual success is our collective success. Now 
more than ever, the resilience of our business is crucial and can only be achieved with diversity of thinking 
½úÎ ÒĬĉÒČäÒúÉÒƔ Fƽù ĉČÿěÎ Ėâ½Ė ħÒƽČÒ ½ ĖÒÉâúÿóÿÝĭ Éÿùĉ½úĭ ĐĖČäĦäúÝ ÜÿČ ½ ħÿČñÜÿČÉÒ Ėâ½Ė ČÒÜóÒÉĖĐ ĖâÒ
communities we serve.

We continue to drive relentless innovation and draw on cross -äúÎěĐĖČĭ ÒĬĉÒČĖäĐÒ Ėÿ ĐěĉĉÿČĖ ÿěČ ÉěĐĖÿùÒČĐƽ
success, and we do all of this while staying true to our Fujitsu Way. Thank you to all our Fujitsu Oceania 
people for your trust, empathy and aspiration ƭ without you, this report would not have been possible.

ZÝÃ mihi nui (with  many thanks),

Planet ƭ protecting our planet by 
solving environmental issues 

People ƭ caring for people by 
improving equity 

Prosperity ƭ driving equitable prosperity 
through our trusted digital solutions

Our three 
pillars of 
responsible 
business
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Financial capital   
Ţotal assets
Ģrowth investment

\3.5 trillion
\202.1 billion

Human capital
Ņumber of 

employees
Ŗatio of female employees

124,000 people

25%

Natural capital
Ȩnergy consumption 4.88 PJ

Social and relationship capital
Çommunity activity related 

expenditures \2.46 billion

Technology and 
intellectual capital

Ŗ&D investment
I̧nvestment for strengthening 

management foundation
approximately  \75.0 billion

\123.3 billion

FY2023 results

Management targets  (Financial /Non -Financial ) FY2023 results

Financial
indicators

Non -
financial
indicators

Ŗevenue

A̧djusted operating profit

Çore FCF

ȨPS CAGR (FY2022-2025)

Şcope1,2

Şcope3 cat11

Ȩmployee Engagement

Ḑiverse Leadership

¥3.8 trillion

¥283.6 billion

¥197.2 billion

12%

41.6% reduction

34.2% reduction

+7.7

-11%

69

16%

FY2025 targets

Business growth and
improved profitability

Strengthen cash generation capabilities

Increase efficiency of corporate capital

Contribute to reduced global
GHG emissions (Compared to FY2020)

Customer NPS ® (Compared to FY2022)

Operating income per capital (Compared to FY2022)

Employees

¥4.2 trillion

¥500.0 billion

¥300.0 billion

14-16%

50% reduction

12.5% reduction

+20

+40%

75

20%

Value creation model

Our purpose is to make the world more sustainable by building trust in society through innovation.

Vision for 2030 : Be a technology company that realises net positive through digital services

>ěïäĖĐěƽĐ
Materiality Foundation for achieving 

sustainable development Technology Management foundation Human capital 

Essential contribution Solving global environmental issues Developing a digital society Improving people's wellbeing

>ěïäĖĐěƽĐ ÈěĐäúÒĐĐ ½ÉĖäĦäĖäÒĐ

GRB (Global Responsible Business)Key strategies

Human Rights
and DE&I

wellbeing Environment Compliance Supply
Chain

Community

Business model
and portfolio 
strategy

Customer success /
Regional strategy

Technology 
strategy

People
strategy

Business

Customer

PeopleTechno
logy

Outcome Providing value to 
society Stakeholders 

Customers, shareholders, employees,
partners, society, and the next 
generation

Improving people's wellbeing People

Number of ICT skills and education provided
FY2030 targets ʿ12 million people+

Solving global environmental issues Planet

Contribute to reduced global GHG emissions
FY2030 targets ʿ0.3%

Developing a digital society Prosperity

Digital accessibility
FY2030 targets ʿ150 million people+

vâÒ >ěïäĖĐě ?Čÿěĉ äĐ ĖâÒ ħÿČóÎƽĐ ňĖâ ó½ČÝÒĐĖƕ ½úÎ
P½ĉ½úƽĐ ó½ČÝÒĐĖƕ Fv ĐÒČĦäÉÒĐ ĉČÿĦäÎÒČƕ ÿÜÜÒČäúÝ
sustainable transformation and digital transformation 
services in 180 countries. 

Fujitsu has consciously established its Value Creation 
Model , paying careful consideration to the 
environmental, social and governance issues most 
material to our stakeholders ƭ known as >ěïäĖĐěƽĐ
Materiality .

This model allows us to better consider how we can 
positively impact on people  and the planet  while 
improving prosperity for all . We aim to achieve this by 
embedding purpose throughout our business 
activities within Fujitsu Uvance and applying 
responsible business practices across our operations. 
Our vision is to be a technology company that realises 
net positive through digital services by 2030.

lÒ½Î ùÿČÒ ½ÈÿěĖ >ěïäĖĐě ?ČÿěĉƽĐ ½ĉĉČÿ½Éâ to a 
sustainable business model.

FUJITSU-PUBLIC
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About Fujitsu Group

https://www.fujitsu.com/global/about/csr/value-creation-model/
https://www.fujitsu.com/global/about/csr/value-creation-model/
https://www.fujitsu.com/global/about/csr/materiality/
https://www.fujitsu.com/global/about/csr/materiality/
https://www.fujitsu.com/global/about/csr/
https://www.fujitsu.com/global/about/philosophy/
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Signatory to the Sustainable Business Council NZ Climate 
Leaders Coalition Statement of Ambition

$778,006 cash, time and in -kind contributed to social impact 
activities (equal to $288 per employee) 

316 students mentored with the Australian Business and 
Community Network (ABCN)

Digitised  the Australian Workplace Equality Index for Pride in 
Diversity to support LGBTI+ inclusion

Proud veteran employer and Australian Defence Force 
Reserves supporter  

Over $3.6M spent with First Nations -owned businesses 

$42.8M spent with diverse suppliers, including 
small -to -medium and female -owned businesses

Procuring 100%  renewable electricity in Aotearoa New 
Zealand and 46% in Australia

Gold Partner of NSW Government Sustainability Advantage 
Program

Gold award -winning LGBTI+ inclusive workplace

© Fujitsu 2025 FUJITSU-PUBLIC
Image: Sapphire Wind Farm in NSW, Australia, which provides 
>ěïäĖĐěƽĐ iÿħÒČ iěČÉâ½ĐÒ ÝČÒÒùÒúĖ Ʋii Ƴ äú ěĐĖČ½óä½Ɣ
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Climate change, resource scarcity, and habitat loss are 
posing increasing risks, not only to our environment but 
to economic growth and social prosperity. 

At Fujitsu, we prioritise making our operations more 
sustainable, while collaborating with our customers, 
partners, and suppliers to address their sustainability 
challenges. We aim to contribute to a sustainable future 
where the Fujitsu ecosystem minimises environmental 
impact and allows people and nature to thrive in 
harmony. 

Our Fujitsu Group Environmental Action Plan and 
Targets are available here . In Australia and Aotearoa 
ZÒħ ´Ò½ó½úÎƕ ħÒ ½ÎâÒČÒ ÉóÿĐÒóĭ Ėÿ ĖâÒ ?ČÿěĉƽĐ
commitments and translate them into actions that have 
the most material impact to our regional operations. All 
our sites are ISO:14001 (environmental management 
system) certified. 

Responsible Business Report FY24 (April 2024 ƭ March 2025) 

Solving environmental issues
Read more

Read more

Planet
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Resource circulation: transitioning to a circular 
business model.

Decarbonisation: implementing strategies to 
decarbonise our business and value chain.

Living in harmony with nature: preserving critical 
nature capital and biodiversity.

Image: Lake Tekapo/ v½ñ½ĉą in Canterbury, Aotearoa New 
Zealand. Image supplied by Natalie Wium.

https://www.fujitsu.com/global/about/environment/action-plan/#anc-03
https://www.fujitsu.com/global/about/environment/action-plan/#anc-03
https://activate.fujitsu/en/uvance/planet
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Decarbonise our business and 
value chain and minimise climate 
related risks.
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Key targets

Decarbonisation

In FY24, our overall renewable energy percentage 
was 45% across ANZ and was primarily driven by 
our focus on procuring renewable electricity. Our 
wind farm Power Purchase Agreement (PPA) 
covered 46% of electricity consumption in Australia 
and we procured 100% renewable electricity 
through our retailer to cover all Aotearoa New 
Zealand operations. Additionally, our Queensland 
data centre solar system generated 98,249kWh.

Following the launch of our electric vehicle pilot in 
FY23, we now have five electric vehicles used by 
our Australian fleet services engineers and have 
installed charging stations at three of our major 
warehouses. These vehicles have received 
overwhelmingly positive feedback in relation to 
driving experience, but we continue to investigate 
opportunities to access on road charging 
infrastructure and manage range requirements. In 
ĉ½Č½óóÒóƕ ħÒƽĦÒ ÈÒÝěú ČÿóóäúÝ ÿěĖ âĭÈČäÎ ĦÒâäÉóÒĐ
across our ANZ Field Services operations which will 
support emissions reductions while we navigate this 
transition.

FY24 impact 

See our website for more on our 
operations and targets.

Climate -related f inancial disclosures

Fujitsu Australia Limited is a Group 1 entity under the mandatory Australian Sustainability 
Reporting Standards (ASRS), with our first reporting period commencing FY25.  In FY24 we 
prioritised preparing for compliance by strengthening governance and operational 
processes. We welcome the introduction of mandatory reporting as a positive step towards 
greater transparency and more sustainable business practices  and it provides us an 
opportunity to build on our previous Oceania Taskforce for Climate -related Financial 
Disclosure  using the ASRS framework going forwards.

In FY24 we reviewed and finalised an updated Scope 3 emissions master inventory to ensure 
alignment with ASRS and the GHG Protocol. This will act as our foundation as we progress a 
full Scope 3 emissions footprint. 

Future action

¨â½ĖƽĐ úÒĬĖƛ

Reduce Scope 1 and 2 greenhouse gas 
(GHG) emissions by 50% by the end of 
FY25-26 (FY20 baseline).

Source minimum 50% renewable energy 
by the end of FY25 -26. 

Develop Scope 3 GHG emissions inventory 
in line with the GHG Protocol and engage 
key suppliers to set emissions targets.

Continue initiatives to meet our 
Fujitsu Group interim FY25 
targets and our 2030 targets of  
100% renewable energy and 
Net Zero Scope 1 and 2 by 
2030. Progress a Scope 3 emissions 

footprint for the Oceania 
region.

GHG Emissions Scope
GHG emissions

(t CO2 -e)
% change from 
FY20 baseline

Scope 1 1,746 - 8%

Scope 2
Location based 56,557 - 49%

Market based 23,772 - 78%*

Scope 1 and 2 (market based) 
emissions

25,518 - 77%*

FY20 baseline FY24
RE Percentage** 0% 45%

* Market based scope 2 emissions were not calculated in FY20. 
Percentage difference is compared with FY20 location based total .
** Renewable energy includes energy consumption from both our 
use of electricity and of liquid fuels.

Continue strengthening 
governance and operational 
processes and ensure compliance 
with ASRS.

© Fujitsu 2025Canopy view of Hanmer Forest in Canterbury, Aotearoa New 
Zealand. Image supplied by Natalie Wium.

FY24 performance to targets




































