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It has been said that Artificial intelligence (AI) is well on the way to being democratised in the 
workplace. 

 

But what does this really mean for businesses, employees and customers? 

 

For business, democratisation of AI is reflected in the ease of access to all-singing, all dancing 
cloud-based analytics platforms which allow for cheaper, more robust access to powerful machine 
learning algorithms and common predictive models. It is seen in the increasing ease with which an 
average analyst can gain access to pre-built tools to semi-automatically generate fully 
productionised solutions. The need for low-level code has been greatly minimised, and in some 
cases, this has led to virtual plug-n-play environments where to build a solution one has only to know 
what sort of model is being built, and not what drives it under the hood. A business which leverages 
these environments benefits by being able to be increasingly confident of its promises to the market, 
as well as paying a much lower cost for productivity improvements. 

 

For the employee, AI democratisation means more reliable tools and applications right throughout 
the enterprise, leading to increasing levels of confidence on production lines and the ability to 
create products and solutions with previously unseen levels of accuracy and consistency. It means 
much more can be achieved in less time, and that output quality is much improved. 

 

Finally, for the customer, democratisation of AI allows for an increase in the supply of high-quality 
products and solutions supported by reliable processes. This is irrespective of whether we are 
talking about products built in the factory setting or about using models embedded in 
customer-facing applications. It allows customers to increasingly expect reliability and consistency 
as a given from all areas of the economy. 

 

All of these things are true - to an extent. The concern is that not knowing what is under the hood, 
how particular models work, actually limits the effectiveness of AI solutions. If an analyst doesn't 
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understand how accurate a particular model being used is, or under what circumstances the model 
should or should not be used, or in fact if the data the model is based on can be relied upon, then all 
sorts of conclusions may be drawn from the output which are actually not valid. It really does take an 
expert to be able to design machine learning solutions, whether the components of the solution are 
pre-built or coded from the ground up. 

 

At Fujitsu Data & AI, we pride ourselves on constantly learning. Our consultants are engaged in either 
academic study or commercial certifications that directly relate to the work we do. We also know 
when to use particular models and how to most effectively apply them. Working across a number of 
major platforms, we are also not scared to dive in and write sophisticated code from scratch when 
the need arises. 

 

For more information on how we can help you plan and implement an effective AI strategy within 
your organisation, please contact a Fujitsu Data & AI specialist now.
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Fujitsu Data & AI 

+61 3 9924 3000 

 

© Fujitsu 2022. All rights reserved. Fujitsu and Fujitsu logo are trademarks of Fujitsu 
Limited registered in many jurisdictions worldwide. Other product, service and company 
names mentioned herein may be trademarks of Fujitsu or other companies. This 
document is current as of the initial date of publication and subject to be changed by 
Fujitsu without notice. This material is provided for information purposes only and Fujitsu 
assumes no liability related to its use. 

 


