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Digital Marketing to Create Customers
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Abstract

Although we are now in a digitized age, some e-mail ads still get deleted without being read
and ads for products that have just been bought sometimes appear on our screens. The essential
purpose of ads is to provide customers with awareness and make them pay attention. TV,
magazines, newspapers, and other forms of mass media are incapable of closely meeting the
diversified tastes of the present generation. Ads, though digitized, continue to attempt to appeal
in the same way as the mass media. The root cause of this is thought to be that the starting point
of the appeal lacks customer understanding. At the same time, when a company formulates
marketing measures, customer information owned by that company alone is often insufficient
to truly understand the customers and take effective action. Accordingly, Fujitsu has developed
FUJITSU Business Application Operational Data Management & Analytics information Xross
(ODMA iX), a solution allowing marketers to make use of large amounts of data. This is done by
cooperating with third parties who own access histories of various websites to improve customer
understanding, on which the marketers can base their marketing measures and put them into
practice. This paper describes the implementation of a marketing strategy of understanding
customers not only to develop a better understanding of existing customers but also to effectively

win over new customers based on the fundamental concept of ODMA iX.
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