
2010 Fujitsu Group Sustainability Report Questionnaire Results

Thank you very much for your cooperation in responding to the 2010 Fujitsu Group Sustainability Report 
questionnaire. The tabulated results for the questionnaire are as follows. We will continue to use your valuable opinions, to 
help improve our activities and create even better reports.

(As of July 2011)

Questionnaire tabulation results, Respondents = 28

Q3 What is your impression of this report?
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Categories
included

Ease of
reading

Amount of
information

Inadequate
96%

Poor
4%

Average
54%

Good
42%

Too much
52%

Adequate
4%

Appropriate
48%

Q6
How did you learn about the existence of this 
report?

Q2
(For those who answered “Yes” or “A little” to Q1)
How did you come to know about them?

Q1
Did you know anything about Fujitsu’s 
sustainability activities before reading the report?

A little
23%

Nothing
19%

Yes
58%

Q5

Q4
Which sections of this report were of greatest 
interest?

From what perspective did you read this report?

General consumer
12%

Student 2%

Other 15%

NGO/NPO 8%

Financial, 
investment-related
3% Shareholder 40%

Fujitsu product user 20%

Other 25%

Magazine 11%
Advertisement 3%

Fujitsu Public & 
Investor Relations Div.

25%

Website
18%

Newspaper 7%

Exhibition 4%

Fujitsu Group 
employee3%

Fujitsu Group 
sales staff 4%

Category title
Votes for this 

category

Message from Management 12

For Our Shareholders and Investors 11

Fujitsu Group Environmental Protection Program (Stage VI) to 
Strengthen Our Global Environmental Activities 

11

Special Feature: Three Transformations & CSR 11

The Fujitsu Group’s CSR 9

Environmental Activities 9

With Our Customers 8

Promoting Product Recycling 8

Efforts to Prevent Global Warming 8

Targets and Achievements 8

Main comments and opinions for Fujitsu

●  I think this is a good report for its clear “Plan” and “Do” sections. 

I hope that in future it will improve the “Check” and “Action” 

sections.

●  It should include not only the opinions of experts but also those of 

general stakeholders.

●  I do understand that Fujitsu is carrying out various CSR activities. 

However, I would like to see a little more of specifi c Fujitsu 

strengths and characteristics.

●  I look forward to seeing improvements in the reports on 

conserving biodiversity (expanding the report coverage with more 

practical examples, etc).

●  I would have preferred a stronger expression of Fujitsu’s aims from 

top management.

●  I found the number of foreign words transliterated into Japanese 

made it rather heavy going. Also phrases like “rendering visible,” 

which are special to Fujitsu, may make it diffi cult to get the 

message across to readers.  

Product catalog 4%

Seminar or other 
event 4%

Fujitsu website  
4%

TV, newspaper or 
magazine 29% Previous

 Sustainability
 Report 59%


