
Fujitsu’s brand promise

shaping tomorrow with you

“shaping tomorrow with you” is about shaping the future 

of society and business.

It describes our way of doing business, building on our 

long-term relationships with our customers.

We work with our customers, using our experience and 

the power of information and communication technology 

(ICT) to contribute to their success and to the future 

of society.
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