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Editorial Policy 

The 2007 Fujitsu Group Sustainability Report describes the 
thinking, efforts, and accomplishments regarding the social 
and environmental aspects of Fujitsu Group operations 
based on The FUJITSU Way, the core set of principles 
guiding the conduct of the Fujitsu Group.

• This report is produced in printed format and 
published on our website. 

• This report presents, our basic thinking with respect to the 
various stakeholders in the Fujitsu Group and the global 
environment, along with the efforts we are focusing on and the 
specific content and results of those activities.

 • We also make every effort to provide more detailed information 
and to present the activities of the Fujitsu Group as extensively 
as possible on our website. 

2007 
FUJITSU GROUP 

SUSTAINABILITY REPORT 

This report is printed with ink containing less than 15% oil-based solvent. 
AL0047-1-Oct.2007 

FUJITSU LIMITED 
http://www.fujitsu.com/global/about/environment/

Sustainability Report 

WEB 

Fujitsu website: Corporate Responsibility 
http://www.fujitsu.com/global/about/responsibility/ 

• A Means of Communication with our Stakeholders 
We see this report as a means of communicating with the many 
stakeholders in the Fujitsu Group. We hope that you will take the 
time to provide feedback on this report, either with the separate 
questionnaire or via our website. 

• Legibility Considerations
 • We have reviewed this report using our ColorSelector tool to 

choose a highly accessible color combination so that the text and 
figures will be as legible as possible to the widest range of readers. 

WEB 

See the following Web page for details on ColorSelector. 
http://www.fujitsu.com/global/accessibility/assistance/cs/ 

• Consideration for the Environment 
• This report has been printed using waterless printing, which 


reduces the amount of harmful materials used and emitted.

 • It is printed on FSC Certified Paper as designated by the Forest 

Stewardship Council in order to help preserve forestry resources.
 • It uses vegetable oil inks that do not include volatile organic 


compounds.
 

For inquiries about this report, please contact : 

Time Frame 

This report primarily focuses on the thinking, efforts, and 
accomplishments of the Fujitsu Group for fiscal 2006, the period 
from April 1, 2006 to March 31, 2007, with the data reflecting the 
actual results for that period. 

The report also includes the Fujitsu Group’s thinking, efforts, and 
activity data prior to April 1, 2006 and also for the period between 
April 1, 2007 and early May 2007. 

Organizations Covered 

In principle, this report covers the entire Fujitsu Group, while the 
environment-related sections cover a total of 132 consolidated 
subsidiaries (domestic and overseas subsidiaries) that have formed 
environmental management systems in conjunction with Fujitsu 
Limited. The section on environmental impact data covers Fujitsu 
Limited (21 business locations) and 27 of its major manufacturing 
subsidiaries (19 domestic and 8 overseas). 

Please note that this report generally uses the term “Fujitsu 
Group”, or “the Group” to indicate the entire Fujitsu Group 
(although in some instances this does not include overseas Group 
companies), and the term “Fujitsu” to indicate Fujitsu Limited on an 
unconsolidated basis. 

Guidelines Referenced 

• GRI Sustainability Reporting Guidelines, Version 3 
http://www.globalreporting.org/ 

• Ministry of the Environment: Environmental Reporting Guidelines (2003 edition) 
http://www.env.go.jp/policy/report/h15-05/all.pdf (Japanese) 

• Ministry of the Environment: Environmental Accounting Guidelines (2005 edition) 
http://www.env.go.jp/policy/kaikei/guide2005.html (Japanese) 

• Ministry of the Environment: Environment Performance Index Guidelines 
(2002 edition) 
http://www.env.go.jp/policy/report/h15-01/ (Japanese) 

Ensuring the Reliability of Information Disclosure 

This report has also been reviewed by an independent body, the 
Shin Nihon Environmental and Quality Management Research 
Institute, whose independent assurance report is appended. 

• The Japanese Association of Assurance Organizations 

Furthermore, the reliability of the environmental information 
presented here meets the standards for being granted the 
environmental report audit and registration mark stipulated by The 

Environmental Information, and this report has been 
on Japanese Association of Assurance Organizati

duly granted this audit and registration mark. 

Environmental 
Environmental Information report audit and 
http://www.j-aoei.org/ (Japanese) registration mark 

A Note Concerning Forward-looking Statements, Projections, and Plans 
This report not only describes past and present facts related to Fujitsu Limited 
and its related subsidiaries (the Fujitsu Group), but also includes forward-
looking statements, projections, and plans. Such forward-looking statements, 
projections, and plans are based on data available when the report was 
prepared, and therefore involve a degree of uncertainty. Accordingly, future 
results of operating activities and other new developments may differ from the 
statements, projections, and plans included in this report. We ask our readers’ 
understanding of the fact that the Fujitsu Group cannot be responsible for 
such eventualities. 

Copying, duplicating or reprinting part or all of the 2007 Fujitsu Group Sustainability Report 
without permission is a copyright infringement, except in cases authorized by law. 
All Rights Reserved, Copyright ©FUJITSU LIMITED 

Publisher 

Fujitsu Limited 
Corporate Social & Environmental Affairs Office, 
The FUJITSU Way Unit 
17-25 Shin Kamata 1-chome, Ohta-ku, Tokyo 144-8588, Japan 
Tel: +81-3-6424-6332 Fax: +81-3-6424-6339 

Fujitsu Limited 
Corporate Environmental Affairs Unit 
1-1 Kamikodanaka 4-chome, Nakahara-ku, Kawasaki, 
Kanagawa 211-8588, Japan 
Tel: +81-44-754-3413 Fax: +81-44-754-3326 

You can also contact us via the Fujitsu “Environmental Activities” website. 
http://www.fujitsu.com/global/about/environment/contact.html 

Published: October 2007 by Fujitsu Limited 
Senior Authority for Publication: 

Masamichi Ogura 
Corporate Senior Executive Vice President 

Planning & Editing: 
Koichi Takahashi 
Corporate Social & Environmental Affairs Office, 
The FUJITSU Way Unit 

Chief editor: Michinori Kutami 
SD Planning Division, 
Corporate Environmental Affairs Unit 

Publisher: SD Planning Division, 
Corporate Environmental Affairs Unit 
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