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The FUJITSU Way

The Fujitsu Group has established rules for meeting its social responsibilities,
which every employee is striving to implement in daily operations.

Fiscal 2002 saw the introduction of “The FUJITSU Way,” a statement communicating a shared awareness of proper actions
as a corporation and as employees formulated to ensure that FUJITSU continues to develop as a genuinely international
corporate group. This statement replaced the former “Fujitsu Corporate Action Guidelines.”

“The FUJITSU Way” presents the common concept of values that serve as the action standards for individual employees’
business execution. It thus positions the common concept of values as the driving force behind our corporate strategy,
placing a priority on social responsibility, which inspires many companywide activities, business policies and plans.

The FUJITSU Way

‘Mission’
Fujitsu’s business objectives
FUJITSU continually seeks to create new value by providing customers with comprehensive solutions comprising of highly reliable
high-performance products and services based on powerful technologies.
Through this, we aim to grow, realize profits and foster mutually beneficial relationships in our communities worldwide.

‘Values’
Fujitsu’s basic concept and actions
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‘Code of Conduct’
1. Respect human rights 2. Comply with laws and regulations
3. Maintain confidentiality 4. Protect intellectual property
5. Reject unethical behavior 6. Act with fairness in our business dealings/ §

Business principles

[Group-wide activities] (President’s management principles)

Environmental activities,
manufacturing innovation, etc.

Business plan
Established at business division level
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