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Fujitsu Group Sustainability Report Questionnaire Results 2013

(As of July 2014)

Questionnaire tabulation results, Respondents =78

a1 Did you know anything about Fujitsu's sustain- Q& Which sections of this report were of the
ability activities before reading the report? greatest interest?
e Votes for
Nothing ————— fatrghy ik this categary
% Cur Approach to C5R 41
5 Priarities of Fujitsu Croup’s (SR and CSR Activity
= e, 34
Targets and Achievements
Fujitsu Group Profile 32
Yes RS
Alittie 61% Chapter | Protecting the Global Environment 28
35% Chapter | Providing Oppartunities and Security through ICT 22
Corporate Governance f Risk Management / Compliance 22
Chapter || Developing Human Resources for Their 3
Contribution to Society and the Planet =
Top Message 19
The Power of ICT for sustainability and beyond 17
Q2 (For thaze whe anzwered "Yez" or "4 lirtle" ta Q1) Chapter || Embracing Diversity and Inciusion 16
How did you come to know about them?
From what perspective did you
DI read this report?
TV, newspaper or
magazine 10%
Product catalog 4% Diher% Fujitsu customer 8%
Seminar or
other event 3% o m General consumer &%
— Previous Swdent 1%
Fujitsu website —— vt e
2% b

Shareholder 78%

What is your impression of this report?

m How did you learn about the existence

100 = — Inadequate —Lacking — Poor i »
= o _— of this report?
75
—“"‘3"3‘39 '—2;;:39‘3 Other 22% Newspaper 12%
—.&.dequate
5 . ]
" Tuu itich . Magazine B%
Fujitsu Group sales —
0 representative 1%
Categories Amount of Ease of FUJ"—T-'J Gfﬂfﬁt — Website 27%
included information reading it i
Fujitsu Public &
Investor Relations
Division 29%

In preparing the Fujitsu Group CSR Report 2014, we made the following improvements based on feedback
received through questionnaires.

* To provide more detailed information on specific corporate activities of Fujitsu, we expanded the examples presented in Business Cases.

* To expand cur provision of infermatien concerning the envirenment, we created the Environmental Report 2004
(b fwaew. fujitsu.com/iglobalfabout/environ ment/)
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