PROFILE: KLM

KLM:

m Headquartered at Amsterdam
Airport Schiphol.

m Employs 33,000 people of more
than 70 different nationalities.

m Deals with 23 million passengers
per year.

m Flies to 148 destinations.

m Fleet of 195 aircraft.
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the costs of existing services and now. In the past, technology was
applications. So this double edged all about driving greater efficiency,
sword of innovation and continuity  then it shifted to increased
is the essence. Right now we have productivity and now we’re looking
around 80 projects in progress at how we can improve connectivity.
and 12 which are particularly large. ~ We need to understand how we
Next to this we have the integration  can best connect ourselves, our
between Air France and KLM I'T information and our data to the rest
which is challenging and brings the  of the world. This will influence
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